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Veeva Marketing Awards
Case title:






By participating in the Veeva Marketing Awards 2025, I accept that at least three people involved in the case study development will attend the Veeva Commercial Summit, where, if nominated, we, as a team, will present the project during the Marketing Track. In order to align the objectives and expectations of such participation in the event, I commit to participating in the following activities:

· [bookmark: OLE_LINK7][bookmark: OLE_LINK8][bookmark: OLE_LINK11][bookmark: OLE_LINK9][bookmark: OLE_LINK10]Presentation review: September 16th to September 19th, 2025 (dates may change with prior notice from the coordination team).
· DRY RUN and delivery of final presentation: September 22nd to October 3rd (the date may change with prior notice from the coordination team).
· Assist to the Veeva Commercial Summit: October 9th, 2025. 

I acknowledge 

General information
Case title:
Company: 
Brand: 
Partner (in case of a CRM strategy): 
The date on which the case or any of the phases was implemented: 
[bookmark: h.1y810tw]Contact of the person submitting the case
Name:
Mail:
Cell phone: 
The team involved in the case development (Please add as many rows as needed to indicate the complete team).
Customer team: 
	[bookmark: OLE_LINK3][bookmark: OLE_LINK4]Name 
	Role
	e-mail

	
	
	



Partner team (in case of a CRM strategy): 
	Name 
	Role
	e-mail

	
	
	



Case title
Follow the statements or questions below to develop each topic. You can add as much information as necessary to provide the entire project frame. If required, add images or graphics to illustrate the relevant information.
1. Objective: Explain what actions the brand strategy wants to achieve by executing this project. How will the brand measure the success of the aim? 
Context: Describe the market background that drives the need for the project. Were there any efforts before that didn't achieve the expected outcome? Why? Is there a new competitor in the market? Is the brand losing market share? Add relevant details to understand why this project suits the brand.  
2. Brand challenge: Now that we understand the project's background, explain the main drivers and barriers to achieving the objective. 
3. Solution: What was the action plan defined to help achieve the objective? What was the tactical plan designed to address the brand challenge? 
4. Veeva CRM or PromoMats: Explain which features of Veeva helped you to execute the tactical plan and how this was relevant to the project's success.
5. Outcome: Were the objective measures achieved? What were the benefits for the brand? Has something changed for the brand when thinking about the market context? How did the project help the brand?

Remember you only have 1 page to develop each topic, so your case will be structured throughout five pages, no more.
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Veeva CRM or PromoMats


Case Title
Outcome
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